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Applied College
Diploma Digital Marketing

College Applied College

Program Digital Marketing

Degree Intermediate Diploma

Study mode On-campus - Full-time

Language of instruction RaVg:1[e

Credit hours 74 hours

Duration of study 2 and a half years

The Digital Marketing program aims to equip students with both theoretical and practical knowledge in the field of
digital marketing and social media marketing. The program focuses on the latest technological advancements in
this field to meet the needs of the local and regional job markets. It also enhances students’ skills in data analysis,
customer satisfaction evaluation, and the use of modern tools to strengthen organizations' digital presence on
social media platforms. Additionally, the program seeks to develop students' creativity and entrepreneurial
capabilities, enabling graduates to establish and manage their own businesses in digital marketing.

Program description

To prepare specialized professionals in digital marketing who possess the knowledge and skills required to meet
labor market demands, with a focus on innovation and creativity in delivering digital marketing services.

Program objective

Provide students with fundamental knowledge of digital marketing and its tools.

Develop students' skills in data analysis and evaluation of digital marketing strategies.

Enhance students’ abilities to utilize social media platforms to strengthen brand presence.

Prepare students to create and manage effective digital marketing campaigns.

Encourage entrepreneurship and innovation, enabling students to establish and manage their own digital
marketing projects.

Program goals

The program is designed for high school graduates interested in specializing in digital marketing, as well as

Target audience c e . .. : . . . . : :
g Ha individuals working in traditional marketing who seek to enhance their skills in the digital marketing field.

Companies and commercial enterprises, marketing and advertising agencies, government and private sector
Beneficiaries institutions seeking to enhance their digital presence, as well as entrepreneurs and owners of small and medium-
sized businesses.
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