duAall

-

hiugio pglia

plAiil - §J9ﬂ3°

duyell delll

snig lii

Jlao o dordioll dulosllg dyphill dayeallg aljldally aihll agji ol "@Gaguaill” aolip @rdy
Hghi @].CJﬁJ.I 0 jLoio dioulei diu olipll jags .Jlaoll 1Aa) o aljghill d1aal diblgo 20 . (G4guuill
64110 didiguui abiaailyiwl Midiig pronig .l iwoll ng.u.l paldg .alilull Juad ga allhll aljag

aVlag Jio aVlbo o 6<clady Joell guayjall Jagy loo . ocloall Jozllg 8ablidll aljlao olipll jjei Los

dnlillg diogiall ciluuwgollg .dicalill LSyl noodJl (Gaguuill

Jo=ll §gu ailaliial dulil dojilll ciljlollg ddyeall ellioi (Giguill Jlao o4 dnniio jalgs Judli

dllea didiguad abiaailyival JAA go alijuillg dluuwgoll pighi oa do@luuollg

.diyaall doudlaog (Giguill Jlao (oa doubwdl dajeolls ulhll Aigji ®
U@ iwoll dglu p@ag (§lguwVl Julai wd Jilhll aljlao pghi ©

69110 didiguui abiaailyiwl M1diig proni o Jilhll aljaa J.lJ_v.l o
.dcgiio diiao aliu S\ 6clads Joell alihll ¢l weloall Joellg OALLaJI aljldo grai ®

alpaVl odl dabaybl . (@Giguwill Jlao wd ganiill ga gucl i digilill dlajoll A olipll waadivg
.Jlaadl 1A o p.ﬁlajhzog paliljlaro J.lgb.l.l Jgsuul (Al dlnll ala aVlaall (g gilolell

JlocVl algj oll dalayl .dnlillg drogiall dluuwgoll diualill albpill ,glleVlg (Gaguill aYl&g
abiadi] il JMA go @Ggudl (oa pfagag jrjeil ggeuw HAll dhuugiollg 6 prenll gijluuoll alanig

diolell dajall

dwiljall ggi
duwiljall del

2olipll plell waall

aolipll waladl

Pl dar@ju.edu.sa Jiawillg Jgudll daloc

‘ jouf dar



Applied College
Diploma Marketing

College Applied College

Program Marketing

Degree Intermediate Diploma

Study mode On-campus - Full-time

Language of instruction RaVg:1[e

Credit hours 76 hours

Duration of study 2 and a half years

The Marketing program aims to equip students with advanced theoretical and practical knowledge and skills in the
field of marketing while keeping up with the latest developments in the industry. The program provides a
distinguished learning environment that focuses on developing students' abilities in data analysis, understanding
consumer behavior, and designing and implementing innovative marketing strategies. Additionally, the program
enhances leadership and teamwork skills, preparing graduates to work efficiently in fields such as digital
marketing agencies, startups, and public and private sector organizations.

Program description

To prepare specialized professionals in marketing with the knowledge and skills required to meet labor market

Program objective . et e : . : :
g J demands and contribute to the development of institutions and companies through effective marketing strategies.

Provide students with fundamental knowledge in marketing and modern marketing concepts.

Develop students' skills in market analysis and understanding consumer behavior.

Enhance students' abilities to design and implement innovative marketing strategies.

Foster leadership and teamwork skills among students to work efficiently in diverse professional environments.

Program goals

The program is designed for high school graduates interested in specializing in marketing, as well as individuals

Target audience .. : oy : : .
g Ha working in related fields who seek to enhance their skills and knowledge in this domain.

Marketing and advertising agencies, startups, public and private sector organizations, as well as entrepreneurs and
Beneficiaries small and medium-sized business owners seeking to strengthen their market presence through effective marketing
strategies.
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